
 

 

 

 

T h e   K W E st   P R O c e s s  
 

S t r a t e g i c   A n a l y s i s   a n d   P l a n n i n g  
 

 

 

 

 

 

CURRENT 

w h e r e    
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today 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

GOAL 

w h e r e   y o u    
w a n t   t o   b e  

 

 

 

 

 

 

REVIEW  

Current Marketing & PR  

program and positioning,  

materials and collateral,  

images, services and  

amenities  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

G E N E R A T E creative  

initiatives that will  

differentiate you from  
your competition, attract  

consumers and grow  

revenues  

 

 

 

 

 

 

 

SURVEY  

Focus group of  

industry leaders,  

media audits, and  

trends analysis  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

SELECT key benefits and   

brand message that  

triggers your customers  

emotional drivers  

 

 

 

 

 

 

 

 

 

 

I D E N T I F Y  
Opportunities that  

make your product  

truly stand out 

 

 

 

 

 

 

 

 

 

 

CONNECT your  

product with lifestyle  

trends and values of  

discerning luxury  

travelers  

    P A R T N E R S 


